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Deutsche Lufthansa AG
Rule 12g3-2(b) File No. 82-4691

The enclosed information is being furnished to the Securities and Exchange
Commission (the "SEC”) on behalf of Deutsche Lufthansa AG (the "Company”)
pursuant to the exemption from the Securities Exchange Act of 1934 (the "Act”)
afforded by Rule 12g3-2(b) thereunder.

This information is being furnished under paragraph (1) of Rule 12g3-2(b) with the
understanding that such information and documents will not be deemed to be
"filed” with the SEC or otherwise subject to the liabilities of Section 18 of the Act
and that neither this letter nor the furnishing of such information

and documents shall constitute an admission for any purpose that the Company is
subject to the Act.

Very truly yours,

Deutsche Lufthansa Aktiengesellschaft

Investor Relations PROCESSED

| MAR 1.0 2008

JIrike Schlosser ﬁ&gﬂgﬁ
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ISSUER -
Deutsche Lufthansa AG go. 1691

This will advise that the issuer has been added to the list of those foreign private issuers
that claim exemption pursuant to Rule 12g3-2(b) under the Securities Exchange Act of 1934.

Please be further advised that in order to continue to claim this exemption, the issuer
must furnish to the Commission, on a timely basis, all information required by Rule
12g3-2(b). This includes all relevant documents since the date of your initial submission.
The burden of furnishing such information rests with the issuer, even if it delegates that
responsibility to another, and the staff will look to the issuer for compliance. If the issuer
is a member of an affiliated or control group which normally prepares reports, press releases,
etc., in a single document, a separate report must be submitted for each issuer that claims
an exemption under the rule because separate files are maintained for each issuer.

ALL FUTURE SUBMISSIONS MUST PROMINENTLY INDICATE THE EXEMP-
TION NUMBER IN THE UPPER RIGHT HAND CORNER OF EACH UNBOUND
PAGE AND THE FIRST PAGE OF EACH BOUND DOCUMENT PURSUANT TO
THE IDENTIFICATION PROVISIONS OF THE RULE. FAILURE TO SO INDICATE
WILL RESULT IN THE SUBM.SSION BEING RETURNED TO THE SENDER AND
THE SUBMISSION NOT BEING RECORDED, RESULTING IN POSSIBLE LOSS OF

THE EXEMPTION.
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Change in capacity utilisation in January 2006 compared with previous year
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Passenger numbers continue to rise

In January the Lufthansa Group airlines reported a 3.1. per cent rise in passenger
numbers year-on-year to 3.6 million. Capacity was increased by 2.6 per cent, while sales
grew by 0.8 per cent. At 72.0 per cent, the passenger load factor was 1.3 percentage
points lower than the high level achieved in January 2005. The biggest increase in
capacity — 7.1 per cent in Europe — was due to new connections to eastern Europe and
the BetterFly offers from Hamburg and Dusseldorf. Passenger numbers in this traffic
region rose by 4.2 per cent, sales by 5.8 per cent. The passenger load factor was 59.1
per cent, just 0.7 percentage points below the year-earlier figure. Last month, capacity
was transferred to Asia/Pacific, bringing the total capacity increase there to 6.8 per cent.
Asia/Pacific, where sales rose by 5.4 per cent, achieved a passenger load factor of 77.8
per cent, marginally below the prior-year levetl (-1.0 percentage point). In the Americas,
sales declined by 2.5 per cent, demand by 5.0 per cent. While the premium segment
kept pace with the previous year, the drop in demand was most evident in the leisure
travel segment. Capacity utilisation was 77.9 per cent (-2.0 pp). In the Middie East/
Africa region, LH'’s decision to deploy smaller aircraft boosted the load factor by 0.8
percentage points to 72.6 per cent.

At Lufthansa Cargo the trend evidenced in previous months continued. In January, the
company transported 123,000 tonnes of freight and mail, 3.1 per cent less than a year
earlier. However, the cargo load factor increased by 1.3 percentage points to 84.9 per

cent. Optimisation of the cargo network and the expiry of the cooperation agreement with

US Airways reduced available capacity by 5.1 per cent, while sales remained about 3.2
per cent below the prior-year level.

The Group’s airlines (passenger and cargo) reported a 0.9 per cent decline in demand,
while capacity remained virtually stable (-0.1 per cent). The overall load factor
consequently slipped by 0.5 percentage points to 68.6 per cent.

AirTrust now holds 100 per cent of SWISS shares

The squeeze-out procedure begun in August 2005 was successfully concluded in
January. The SWISS public shareholders concerned received SFr 8.96 per share in
compensation following approval by the Civil Court of Basle. Lufthansa and the Almea
Foundation now hold 100 per cent of SWISS shares via AirTrust AG. On 27 January
SWISS shares were delisted from the SWX Swiss Exchange.
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Lufthansa expands long-haul programme

With the introduction of the 2006 summer timetable on 26 March, Lufthansa is
expanding its long-haul capacity by 1.3 per cent. The biggest increase is on routes to
Asia (+ 2.0 per cent), followed by the Middle East/Africa (+ 1.2 per cent) and North
America (+ 0.4 per cent). Services on European routes will be increased by 4.6 per cent.
This summer Lufthansa will also offer more intercontinental flights from its Munich hub.

Cargo raises fuel surcharge to 50 euro cents/kg

Lufthansa Cargo has again raised its fuel charge from 45 to 50 euro cents per kg of
actual freight weight with effect from 20 February 2006. The latest move by Lufthansa’s
logistics arm is in line with the Fuel Price Index. For further information, please visit
www.lufthansa-cargo.com.

The next Investor Info with the traffic figures for February 2006 will be published

on 9 March 2006.

For more information about our news items please visit our website at www.|ufthansa-
financials.com.

Deutsche Lufthansa AG - Investor Relations
Tel. +49 221 826-2444, Fax -2286

Tel. +49 69 696-90997, Fax -90990

E-mail: investor.relations@d!h.de

9 February 2006

Traffic Figures

Lufthansa Passenger Business Group* January cumulative
2006 yoy % 2006 yoy %
Passengers in 1,000 3,639 +3.1 3,639 +3.1
Available seat-kilometres (mio) 11,129 +2.6 11,129 +2.6
Revenue pax-kilometres (mio) 8,009 +0.8 8,009 +0.8
Passenger load factor (per cent) 72.0 -1.3P. 72.0 -1.3P.
Number of Flights 48,030 +5.2 48,030 +5.2

* Deutsche Lufthansa AG + Lufthansa Regional

Lufthansa Cargo AG . January cumulative
2006 yoy % 2006 yoy %
Cargo/mail in 1,000 tonnes 123 - 3.1 123 -3.1
Available Cargo tonne-km (mio) 869 -5.1 869 -5.1
Revenue Cargo tonne-km (mio) 564 -3.2 564 -3.2
Cargo load-factor (%) 64.9 +1.3P. 64.9 +1.3P.
Number of Flights 1,823 -23.2 1,823 -23.2
Lufthansa Group January cumulative
2006 yoy % 2006 yoy %
Available tonne-kilometres (mio) 1,998 -01 1,998 -0.1
Revenue tonne-kilometres (mio) 1,371 -0.9 1,371 -0.9
Overall load factor (per cent) 68.6 - 0.5P. 68.6 - 0.5P.
Number of Flights 49,853 +3.8 49,853 +3.8
Europe (incl. Germany) January cumulative
2006 yoy % 2006 yoy %
Passengers in 1,000 2,752 +4.2 2,752 +4.2
Available seat-kilometers (mio) 3,209 +7.1 3,209 +7.1
Revenue pax-kilometers (mio) 1,898 +58 1,898 +5.8
Passenger load-factor (%) 59.1 -0.7P. 59.1 -0.7P.
Cargo/mail in 1,000 tonnes 51 -3.9 51 -39
Available Cargo tonne-km (mio) 89 -10.9 89 -10.9
Revenue Cargo tonne-km (mio) 37 -4.1 37 -4.1

http://www.lufthansa-financials.com/serviet/PB/menu/1069127 pcontent 12/content.html  10.02.2006



Cargo load-factor (%) 421 +2.9P. 421 +2.9P.

America (North & South) January cumulative
2006 yoy % 2006 yoy %
Passengers in 1,000 396 -43 396 -4.3
Available seat-kilometers (mio) 3,710 -25 3,710 -25
Revenue pax-kilometers (mio) 2,891 -5.0 2,891 -5.0
Passenger load-factor (%) 77.9 -2.0P. 77.9 -2.0P.
Cargo/mail in 1,000 tonnes 31 -5.8 31 -5.8
Available Cargo tonne-km (mio) 297 -8.9 297 -89
Revenue Cargo tonne-km (mio) 208 -5.0 208 -5.0
Cargo load-factor (%) 69.8 +29P. 698 +2.9P.
Asia/Pacific January cumulative
2006 yoy % 2006 yoy %
Passengers in 1,000 322 +4.4 322 +44
Available seat-kilometers (mio) 3,162 +6.8 3,162 +6.8
Revenue pax-kilometers (mio) 2,460 +5.4 2,460 +54
Passenger load-factor (%) 77.8 -1.0P. 77.8 - 1.0P.
Cargo/mail in 1,000 tonnes 32 +0.2 32 +0.2
Available Cargo tonne-km (mio) 400 -3.1 400 -3.1
Revenue Cargo tonne-km (mio) 273 -23 273 -23
Cargo load-factor (%) 68.2 +0.5P. 882 + 0.5P.
Middle East & Africa January cumulative
2006 yoy % 2006 yoy %
Passengers in 1,000 166 -05 166 -05
Available seat-kilometers (mio) 1,026 -3.8 1,026 -3.8
Revenue pax-kilometers (mio) 745 -2.8 745 -2.8
Passenger load-factor (%) 72.6 +0.8P. 72.6 +0.8P.
Cargo/mail in 1,000 tonnes 9 -03 9 -0.3
Available Cargo tonne-km (mio) 82 +8.3 82 +8.3
Revenue Cargo tonne-km (mio) 46 +1.1 46 +1.1
Cargo load-factor (%) 554 -4.0P. 55.4 -4.0P.

Deutsche Lufthansa AG - Investor Relations
Tel. +49 221 826-2444, Fax -2286

Tel. +49 69 696-90997, Fax -90990

E-Mail: investor.relations@dlh.de

9 February 2006

top
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Adhoc Release pursuant to § 15 of the securities trading act

Frankfurt, 19 January 2006

Lufthansa anticipates an operating profit of about 550 million euros for 2005

- o - — - Adhoc Release
According to its initial earnings projection, the Lufthansa Group expects to post an operating result

of about 550 million euros for the 2005 financial year. Earlier, it had forecast that its operating result :..Ata.glance
would be significantly above 400 million euros. The increase is due to the good performance of the

Passenger Business segment at the end of last year. 'Downloads
" Presentations, Financial
Further information on the Annual Financial Statements and the complete 2005 Annual Report will | a5 PDF-files

be posted on our website at Internet at http://www lufthansa-financials.de on 23 March 2006.
. . ]
Shareholder Service

Information and services
Shareholders. More...

Deutsche Lufthansa AG
Investor Relations

[
60546 Frankfurt Additional topics
Ulrike Schlosser, tel. +49 69 696 - 90997, fax +49 69 696 - 90990, T SWISS -
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20 January 2006

Squeeze-out procedure successfully concluded

Delisting of SWISS shares foreseen for January 27

The squeeze-out procedure begun in August 2005 has been brought to a successful
conclusion. Through Air Trust AG, Lufthansa and the Almea Foundation now hold 100 per cent
of the shares of Swiss International Air Lines Ltd. The delisting of the SWISS shares from the
SWX Swiss Stock Exchange is set to take place January 27. The final day of trading will be
January 26.

The Basel-Stadt Civil Court has formally approved the submission by AirTrust AG to declare
invalid any SWISS shares.

The concerned public shareholders of SWISS receive the same compensation for the SWISS
shares they held as that received by those shareholders who offered their SWISS shares for
sale to AirTrust AG during the public purchase offer period. Shareholders who keep their
SWISS shares in bank safe-custody accounts will automatically have the compensation amount
of CHF 8.96 per share credited to their accounts.

Lufthansa currently holds 49% of AirTrust AG; the remaining 51% is held by the Almea
Foundation, whose object is to retain this holding until Lufthansa can acquire a controlling
interest in SWISS. Once negotiations to secure traffic rights have been concluded and the
relevant agreements are in place, Lufthansa will acquire 100 per cent of SWISS (end of 2006 at
the earliest). Once the shares held by Almea can be transferred to Lufthansa ownership, the
foundation, having served its purpose, will be dissolved.

Frankfurt/Zurich, January 20, 2006

For further information, please contact:

Deutsche Lufthansa AG
Corporate Communications
Phone +49 69 696 - 51014
Fax +49 69 696 —95428
http://presse.lufthansa.com
www.lufthansa.com

Swiss International Air Lines
Corporate Communications
Phone +41 848 773773
Fax +41 44 564 2127
communications@swiss.com
WwWw.swiss.com

> Back to overview
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3 February 2006

Summer timetable 2006: better connections to Asia
187 destinations in 79 countries: timetable will be valid from 26 March to 28 October

Lufthansa is further extending its leading position as the strongest European airline in the
growth market of Asia as of the summer timetable 2006. With three additional connections to
Shanghai from Frankfurt and two additional flights to Hong Kong and four to Beijing from
Munich, the number of non-stop services offered by the German carrier is growing to a total of
35 weekly flights to China. The Asia programme will be rounded off by the inclusion of four
additional connections per week from Frankfurt to Hyderabad.

In addition, Lufthansa will in future be serving the Frankfurt-Doha route itself and offers three
weekly services to the capital of Qatar. After around seven hours flying time, the modern Airbus
A340 will land in the Emirate via Kuwait.

Lufthansa’s position as network airline strengthened

187 destinations in 79 countries: that is what Lufthansa is offering its passengers with its
summer timetable 2006. That means 13,026 weekly flights. Overall Lufthansa will thus register
a moderate increase in its capacities of 1.3 percent compared with the summer timetable 2005.
In long-haul traffic, capacity to and from Asia will increase by two percent, in the Africa/Middie
East region the increase will be 1.2 percent. The capacity for North America will be stable and
will increase by 0.4 percent. As a result, the total seats offered by Lufthansa in the
intercontinental traffic will remain at the previous year's level. The offer in European and
German traffic will grow by 4.6 percent.

More intercontinental flights from Munich

From its Munich hub, Lufthansa is increasing its offer of flights, in particular on the Asian routes
and, as a result, significantly improving the quality it offers its passengers. In addition to the
existing destinations, Delhi, Hong Kong, Montreal, Beijing and Teheran will now also be served
daily in summer. The number of Lufthansa long-haul flights offered from Munich will thus
increase by ten percent compared with the summer timetable 2005.

From Frankfurt there will be two flights a day to Boston, Washington, Chicago and Los Angeles
on the summer timetable, Portland will have one daily flight and passengers to New York have
the choice between four daily departures.

Business travellers and nature-lovers on their way to Canada will now have the possibility of
flying from Frankfurt to Vancouver seven times a week.

Strong in continental traffic: attractive destinations during the summer travel season

In inner-European air traffic, the Lufthansa timetable offers variety with several attractive
sunshine destinations which will be served during the summer travel season. There will be two
flights a week from Munich to Cagliari and Olbia in Sardinia. Oporto and Rimini will attract
passengers twice a week. Passengers from Frankfurt will also have more choice with additional
flights Prague, Paris, Nice and Venice; there will also be weekly flights from Munich to
Bordeaux, Genoa (as of 2nd May), Poznan, Trieste and Toulouse.

Since 9 January, Lufthansa customers have already enjoyed 60 weekly new connections on the
routes from Dusseldorf to Barcelona, Birmingham, London, Milan, Manchester, Lyon, Rome and
Stockholm. Nice, Madrid and Venice are new additions to the Lufthansa timetable.

The offer of flights from Stuttgart will also be extended. Passengers now have even more
flexible possibilities non-stop to Bilbao, Paris and London.

Holiday services to Syit

Lufthansa offers fans of German seaside resorts a special service. The slogan used by
Lufthansa in the twenties “Fliegt in den Bader” (Fly to the Seaside Resorts) will be revived: the
airline will now offer a service to Westerland on Sylt twice a week, not only from Hamburg but
also from Frankfurt, Munich and Dusseldorf.

Deutsche Lufthansa AG,
Media Relations
Thomas Jachnow
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Lufthansa Cargo raises fuel surcharge to 0.50 Euro/kg

Fuel Price Index exceeds threshold marks

Lufthansa Cargo is raising its fuel surcharge, effective 20 February 2006, from 0.45 to
0.50 euro per kilo of actual freight weight.

The increase, ensuing from the rise in fuel prices, is governed by a methodology based
on Lufthansa Cargo’s Fuel Price Index. The index reflects the average price of aviation
fuel in the world’s five key spot markets. Once the index exceeds a specific benchmark
for two consecutive weeks, the logistics services provider in the Lufthansa Group adjusts
the fuel surcharge accordingly upwards.

Further details and updates on the Fuel Price Index are available on the website:
www . lufthansa-cargo.com / info Center / Fuel Price Index. The methodology and
transparency of the Fuel Price Index has become a major indicator in the airfreight
business, enabling customers to understand how adjustments to the surcharge are
calculated.

Lufthansa Cargo AG
Carporate Communications
Tel. +49 69-696-91123

Fax +49 69-696-91185
nils.haupt@dih.de
www.lufthansa-cargo.com

Frankfurt, 6 February 2006

- Back to overview
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Lufthansa Investor Day 2 February 2006 in Frankfurt

Lufthansa invited investors and analysts to Frankfurt to provide information on the strategy
and activities of Lufthansa’s passenger business. Here you will find all presentations of our

Investor Day on 2 February.

Lufthansa lnvestor Day
i 2 February 2006
1 in Frankfurt

The presentations are provided here:

& ,Strategic Overview and Targets 2006
Presentation by Dr. Karl-Ludwig Kley
Member of the Executive Board and CFO Deutsche Lufthansa AG
- pdf file

> ,,Lufthansa Passenger Airlines Strategy“
Presentation by Thierry Antinori
Executive Vice President Marketing & Sales, Lufthansa Passenger Airlines
- pdf file

& ,European Operations / Non-Hub Services*
Presentation by Dr. Christoph Klingenberg
Senior Vice President Non-Hub Services Lufihansa Passenger Airlines
- pdf file

> ,,Alliances and Subsidiaries*
Presentation by Jorg Hennemann
Vice President Alliances and Subsidiaries
- pdf file

> ,,SWISS Integration®
Presentation by Jens Bischof
Vice President Integration Swiss International
- pdf file

> Back to Overview

top
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and Pmcesses and Pmcesses and Pmcesses

Comm exal Comm emwial Commemial
Aport Adport Alport
ReBtbns Relhtons Rehtbns

Hub- Hub- Non-Hub
Devebpm ent Devebpm ent Devebpm ent

Decental

Lainsrae B liar Comine Casws v VL Taus el s e

Deliverables 2005
W e prom ised...

§ Focus on Passengerd irthes

222

M oderate capaciy growth

§ 780m€ costcutthg —
second phase ofaction phn

Break even PBT ofThom as C ook

774

§ Brmak even opemtng resukof
LSG Sky Chefs

(7}

C onthue portfolb m anagem ent

§ Contolsuppl chan DrPassenger
Bushess

we delwered

§ Acquiilbn ofSW BS,qualy

in provem ents and hnovatons
§ Forfulyearnh ASK

Longhaul: 2 .8% , Shorthaul 1 6%

§ Detais 23 M arch 2006

§ Detals 6thMaxch 2006

§ Detais 23rdMarh 2006

§ SoldAmadeus, Loyaly Parmer,

LPS,Hygene hsthite

§ Stake nhFmport

R DO OR VIR ATOLG HC D) R R Rt 2 CORREE
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Delwverables 2006

§ Conthued Pbcus on profitabiliy ofPassenger Airlines

5 Maxin se pwiiabily atFmankfurtHub
Grmw Munrh Hub
C ontniue suppl chai contwlpmwgmm

)

VA

Conthous in pkm en@ton of Eumwpean Non-Hub Concept

Devebp feetm odemiaton progm@m

wn

s Modemte capacity growth

Stengthen posibn n Chha and hda

3 Reach synenyy Bwets 0ofSW 58S htegraton pkn

[#74]

Reach costcuting ametofl 2 ¥

§ Resole LSG SkyChefsUS-Issues

Outlook 2006: Flketorderand delivexry

Longhaul:

§ Delvery of seven A340-600s untilM arch 2007, sinulkaneocusy
phase out of three A340-300 nterin- kases

§ Four A380s for Summer Schedulk 2008

Shorthaul:

§ No changes planned in 2006,butassetfree growth with new seat
confgumton

Regional

§ Delwveryoftwelve CRJ 900s © rephce nineteen CRJI-200s in 2006

10




Outbok 2006:Capaciy G row th

Capaciygrowth Su 2006 vs.Su 2005 comparison

Regbn ASK Y eH*
Longhaul: 0% o
-Am erta: -1 5%
Ash: +2.0%
MEAfrra: +1.2%

h : o % I
Shorthaul: +4.6 §>
Total +1.3%

'~y Better arcraft utilisation through product¥iy
- \ . .
\/) improvem ents and new seats in European operations.

*preln hay Drast br fstquarer2006

11 Ll Meeinet SO W NE N re g F g et & b SETY [OERCINa

Outlook 2006: status wage negotiations

je74]

Colkective agreem ents rCabn saffh phce untl31l Dec.2008

§ Colective wage agreem ent OrG round staff h phce untdl3l Dec.
2006

% Structural issues

§ Colectve wage agreem entOrPibts h phce untdl31 M arch 2006

SRAV  SFOREEON DY SEEan e b 8 Ragn SR i (SRR ) S e rxhe




Outlbbok 2006:CostCuttng

120042005 | 12006 | | 12 bn€ susmhabk
‘1 Target: 780 € | | Target: 420 € ';'L—] costreducton {

:ﬁ B Pxoductx;
framew ork/

pmcesses
89% niemal 170m€ Swmi 59%
pmvlders \ / 175 m €
230m€
// i
68%
Status: 30th Septem ber2005
13 kel C o A i Boie T Y R RESTTUSAT ks B RSP v }
Outbok 2006:Fuel
$ o
70000
60000 7 -
500,00 7 == Fuelprrre wihouthedging
46000 5 ' Fuelprre wih hedghg
300 00 1
200001 /-\/\ — o
10000
000 —— . —————
Nq" .396 \?q" ‘yq‘a Nta” ,"o°° "P& S A})e”' A5>°b "Pé’
3. 5bn€
A
[<29%>% 2. 5bn€
Actualhgh kveloffiel I.“E€ 4% 1.8 bok
1.3 bnf
prre woul kad © a fuel
billof3 5 bn€ n 2006 ‘
Forecast Forecast
2003 2004 2005 2006
14 v Ee AEeT BOowD Cusnee s s e by




CapEx and Cash flow 2005e —-2008e

nbné€
25 1
2 1 . /
157 10 h o
) | 06 ! , ;' \@‘
l —— ll] } “})[ il, Jiiiﬁimmmnmum
51| o o | gtmuwumw } Ni lll*”
O R | .
2005e 2006e 2007e 2008e
| CoScopEx nemontAC ECapEx oeraC  otherCapEx  ~#e=Cashfow |
Swams: Pmopctbn as ofDecem ber2005

Outlook 2006 :Funding & Liguidiy

§ 2006 & charactersed by synifrant (but phnned) repayments:
8 699 m € Convertbk Bond
5126 m€ Copomte Bond LF) Totwl: 1,075 bn€
& 250 m € Exchangeabk Bond

Pension funding is scheduled w£th 565m

%23

§ Liudiywilreman above 2 b€

16 R AvaTen Eeown
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Disckin er

Thxs presentaton & ornorm atbnalpurposes ony, conahs preln hary fnancial
and other nbm aton aboutLufthansa and & sub®ctto updathg, ®vsbn,

am endm entand com pkton. Thi presengtbon does notand s notntended to
consdue orcon@h any offerofsecurides Hrsak ora solrimton ofan oferto
purchase any securities ofDeutsche Lufthansa AG orany othercom pany and
neiher ths presentaton noranythhg conened herein shallom the basks ofany
contractor comm im ent.

Cerah statem ents contaned n thi presenmtbn m ay be satem ents of future
expectatbns and other bward-bokng satem ents or trend hom atbn thatar
based onm anagem ents cunentvews and assum ptons and hvole known and
unknown rks and uncerantes. h addibn o statem ents whth are Hrwani-
boking by rason ofcontext, nchidhg wthout ln Imthn, satem ents g t© sk
In tatbns, opemthnalpm fabilty, fnancalstength, perbm ance Emets, pwiiabke
gww th opportunies, and rsk adequate prchg, as wellas the words may, wil,
shoull, expects, pkns, ntends, anttpates, beleves, estin ates, predicts, or
contiwe", "potental fiture, or further’, and sin ferexpressns Hentfy Hmward-
bokng statem ents. Actualmesuls, perfom ance orevents m ay differm aterally from
those 1n such statem ents. Lufthansa assum es no oblgation © update any such
statem ents orany other nfom atbn contehed heren.
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\/’% 3rd hivestorD ay

PassengerAixrlines
Strategy
LUFTHANSA Ty Anthor

EVP Markethhg & Saks

2 Febmary 2006

Lufthansa‘s ain is to expand its leading positon in the airlne
busmess

Mostatactve and m ostpro fitable European
carrerw ith globalservice portfolio

Atleast retain m arketposidon and grow
profimbly

Rem amn the arlne people trust, becom e
an mtegrated trustw orthy airline group

ST e v o BT




Success factors

Staff
o o

-

i
RO

Brand
VY

\O

e A

Quality

Costbase
il
— T “\\\
~

N\

7

p

Allance /
A Irlhe G roup

™

Custom er )

e

M arkets ofthe

fiture 'g'w‘

(a)

Product/
Fullservice
provier

Flret/mfrastructure
Processes

6

hnovation

Wi

3 LD Ao Bemipg R a3 ey ¢ & < ;

O ptin zaton ofcostcom ponents per
channelaleady ongohg

i Focus ofsalks channelm anagem ent

2006 -2008

4 ARG Arasie Seeoy




Distrbution channelm anagem ent

Custom eraccess \

B E ffective
[
Y
Safeguards earnings S and
— E fficient
Optm ises yells /
channelmi . .
channelmx) k D istrbution

; Channelm anagem ent
Reduces distribution costs P/

channelshift)

W eare presentm allrelevant sales channels to meetcustomerneeds.
W e decrease ourdistrbution costby m inin izing dependance on G DS and by optm izing
the channelmix and pushing www Jufthansa com

Vimlusage of-www Jufhansa .com -
since ntroducton ofnew pricng concept

300000

250000

14}
=]
g 200000
S == =CalCenter
E === onlne 313 party
g 150000 ——=www Jhcom /
=
U
F 100000 ~ g _
A N~

e /
~\/ > // IV~ \—\’//\\‘4

50000
W T May 2005 m ore than 18% ofallLH tickets sol i G em any were
purchased va the onlne channel, 12% on a gbbalbasik.
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Leadng European netw ork airlne group
197 desthatons woriw de (123 n Eumwpe, 24 1 the Am ercas, 20 h Afrca, 30 nn Asha Pacit)
M em berofS tara Ilance connecthng 802 desthatons worliw e

As persumm ermchedulk 2006

TS

OV LU 6]

Fullzange provider-
products accordng © custom erneeds, quality in each segm ent




M eeting custom er requirem ents through product
differentiation along the service chamn

Segm entation
FistC kss - Bushess C hss — Econom y C Ess — Budget
HON Cirk — SEN — FTL — Base

aiport | Flght . niport |
| N |
Check ! o . j
: i i | TmnsferSew..
(Fasthane | pp | Ambalsewke
. Se¥boaring - e
[, . ¢ | Fynet || Lounges
Bbmetrics ; , P
; Connosseur | W LAN
. Lounges . Lo |
W LAN ! |
L (I FoL 1
9 SRy e ifn Spiou Cageseaty oy @eg AR S e LEmony 2 B e faeos J

Key jnnovat;ion forourcustom ers 2005 -2008

" FirstC lass Tem mal/
- Lounge HON Circle

2380
New FirstClass

FlyNet
htemeton board

New Seat
Conthental Fleet

Biom etric
Boarding Passes




Qualty is a strategic factor

W e achi¥ve differentiat on through qualty
Quality ensures ourcustom ers' tustn the product

The keveloftrustdetermihes our positoning
Ourposiboning mfluences ocurpricing

I our ndustyy qualiy and profimbility are mterdependent!

11 et Redelr Sy sy mi g e e s

Quality atLufthansa: custom erretention by efficient
m anagem entofallressources

Quality is a sum of efficiency plus effectiveness

Swff

PmductBrand

Custom exr

Despn of prcesses and Supplerand
processm anagem ent himastmcuirem anagem ent

12 L, oo iy
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Rising custom er gsatsfaction and record passengernum bers
substantiate ourstrategic direction

Records:Group airlines transport5l 3m passengers,
Passengers hpherseatbad factor (75% , +1% onprbryear) and
operate more flghts ~654, 000, +1% on prbryear)

First-Class customersatisfacton has risen furthersnce
ntoducton ofnew HON FxstC hss ground product
cbse © 90% ), r’shg passengernum bers

§ Product
differentiation

' MUC and FRA are the m ostpunctualhubs in Eumwpe,
despie hereased frequences;
Punctuality 2005:FRA 77 8%,MUC 79 9%

Custom er The Customer Profik Index reaches alktme high of
satisfaction 7,211 points brfillsear2005

14 [T AT R ) S e U eE CEa i
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Disclhmer

ThEx presentatbn & Hrnom atbnalpurmoses ony, contans prelm nary fnancal
and other hbm aton aboutLufhansa and & sub®cto updathg, rvisbn,

am endm entand com pkton. Thi presentatin does notand & notntended ©
consthute orcontah any offerofsecurities rsak ora solkciaton ofan offerto
purchase any securities ofDeutsche Lufthansa AG orany other com pany and
neiher ths prsentaton noranythhg contaned heren shallom the bass ofany
contractor comm im ent

Cerah statem ents conmhed 1 thk presentaton m ay be smEm ents of nture
expectatbns and other prward-bokhg statem ents or trend nfom aton thatare
based onm anagem ents curentvews and assum ptbons and hvoke known and
unknown rigks and uncerantes. I addion © statem ents whth are Pward-
bokng by reason ofcontext, nchdhng w thout In Iathn, setem ents mEmrnhg © ok
In fIatons, operatbonalpmwfimabilty, fmanchlstength, perfom ance mwets, pwfiabke
gmww th opporunites, and rsk adequate preng, as wellas the woxds 'm ay, will,
shoull, expects, phans, ntends, antcpates, beleves, estin ates, predts, or
conthue", "potentil, iture, or fuirther", and sin ikrexpressns dentfy orwani-
bokng satem ents. Actualresuls, perfom ance orevents m ay diferm atere Ty from
those n such statem ents. Lufthansa assum es no oblgaton t update any such
statem ents orany other nfom ation contahed heren.
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3rd hvestorDay
European Operations
Non-Hub Services

DrChristoph K Ingenbery
SVP Non-Hub Servies

2 Febmary 2006

Latir sy et Coen CRENECER] Brade @0 E e =

O verview

Future European
Operations
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Shorthaulstategy

[ Product differentiation (Onboard/Ground, Pre/Post Flight)
% Bushess Clss = Service,FEx, Space, Speed
= EconomyClhss =2 FullFlkex

=% Economy Clss = Budget clkarly diferentiated from
no- frills)

[0 Segmentation Classic/NoFrills
¥ Separation nto busihess models

0 RegibnalFeed
¥ Lamgeraircraftor
¥ Externalprocessing oxr
¥ Clissk alwraftw th a bwercostbase (crew , alrport, et )

= Flketalbcation in the Hubs
= Sinplifylhg alrcraftromtons

Future European O perations

C Clkar differentition versus no-friils competitors
7 Betterseating: 4 abreast C-Class, new seat
¥ Better servike n C-Clss
7 Fasteron the ground (fasttrack

Z Doubledigit unit cost savings _;»,L‘
Minimum crew (Arstnetwork ¥
20% hgher aircraiiproductivi':_
Higherpersonnel productiviy %

+ ¥+ ¥ ¥

Low erprocurem entcosts

4 RS SN R AN TO DR ROV Dadam et Uiy mags W (i, ety B A ) B




Better seatng comfort has stopped C-Class erosion

Ratib ofdom estic point-opointC-Cass pax

32% hooducton 4 abreast
seating
27% n April2004
18%
2001 2002 2003 2004 2005

5 el AR St e S saE L Ee PUs TEee

A new seatw illlhcrease legroom and
sin ulaneously eam g capacityy

)

Z Room tomove:

» More than 1 nch additional | -
groom

P> 4% more seats m the arcraft

” Flkxbl Bushess Chss

Solution: the od seatwas convertble from 6 abreastt 5 abreast. Thatcut
2 nches off kgroom .The new seatis configured 4 abreast.

6 L RenER Avder Soows nani oo s oms e




Service Adjistm ents som etim es neccessary

0

Through m arketresearch we gradually established a kevelof
service that is both compatblewith crew capabilities and m arket
needs

O The lsson kamtis:as a quality carrier you have o keep a ckear
distance to No Frills — otherw ise you run the risk ofdiluting your
brand

et ames Aoriten Srewn SR L g d O GRON E G302 (RS PN R

Lowercost through higherpersonnelproductiiy

C Mihimmum crew concept
0 Higher monthly crewutilization
0 Shorter plannnng kad tme

O Stream lined crew base concept (closihg sm aller cabin crew bases
n Brem en,Hanover, Nurem berg and Colgne)

SR s Aeaien @raws PSSR RE L& A AR




Overall unitcostreduction 0f18% -despie ofrising
fuelcosts

Unitcostcts ASK European Traffic*

100

G

2002 2005 Fuelconst.) 2005 Fuelactl) 2006 {phan)

*ndexed to 100

9 e S van @oew s

Non-Hub Services: Exam pl Ham bury

[l 50% more seats In the directm arkets ex Ham buxgy
sihce 150ct2005

[ 6 new destmations — alogether23 directdestnations

C New pricihg concept Q9€ retum price orallflights,waiving of
alm ostallcondidons, high avaibbility of low prices)

C Biggesteverdecentralm arketing cam pain

[

Dedicated uniform fleet 8737 brchssic moutes,Canadair
RegionalJetforregionalroutes)

]

New m amntenance conceptw ith dedicated twilsigns and
m amntenance crew

L

Higherutlization ofcrew s based In Ham burg

10 SRR AR Egoun emmreme hos g
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New pricng conceptstn ulates dem and

U

O For all flights ex Hamburg a new ot
bookng chss & created B oo e ‘
.99, ! 2

EChss sprred at99€

Two types ofeconom y prres {

¥ FEkx:Refindabk,no Manr Euiopa. Rilaxtiug
) und Meilan inkiusive,
rebockng charge S
7 Basr: Non-refundabk €25
wrbookhng charge

AIn ostallcondibns elin nated

Smallpr re diferentak, eg. €5
onHamburg -Rom e

R S A PR BN TG O terd U RE] Gy vERs TG ifs v il d ey R SN

12

Non-Hub Services: Example Hamburg -Resuls

]

[

.

More than 40% ncrease In passengers from Day One
Tcrease from 15% t over40% directsals —m ostly htemet
HiyheryeXs than propected

In pressive punctuality and technical reliability

Defensive competior moves
> easyJet:expansin phns forHam burg on hold
= Ryanair:no ram p-up ofthe base m Lubeck

¥ Hapag Lbyd Express:w ihdrawalfrom flights ex Ham burg ©
Dubln, Ednhburgh,Klagenfurtand Graz

RN
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The lessons leamtin Ham burg are being carried
over to the other decentralstations

Il Marketstmultoon through attractve prihg concept

J New mutes developed I cross functional m arket developm ent
team s

0 htensive process optim ization workshops w ith stations and
service providers, esp .arports to Yentfy costsavings

C Negotiationswith unions on special deals brthe decentral
stations (staff orpassengerground service) during 2006

Ehaeed AudTen G Ceem T e s T REWCToN] i o

14

The second expansion:Dusseldorf

O Capacity expansion Dusselorf: 4 addidonalaircraft, 56 addidonal
weekly flghts, n ©wt@wl40 drectdestnations

0 LH is the only carrir o make mmediate use ofDusseldorfairport
sbtexpansion

O Strong network to Eastem Europe:n 2004 new flghts to M oscow ,
Kiev,Bucharest,Sofia,Belyrade

.

51 daily flights into Starhubs

[

W ellconnected ®© bng hauldesthations: 13 daily fights t© New
York,one non-stop




LH Regionalseres Europe I a fiveparmer team
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N
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LH Regional: higherproductivity and better
operational'perfom ance through base concept

s
e Ham-,bug:éanaerA
= Sean

= O Concentmting crew and
; Hanover:Carrier B technicalresources
_ Berln:CamderA
busselorf: CarderB O Dedicated feetforeach
base
i . 'p'T
@w P O Hih productviy through
phg-pong taffic

Ny

Nurembéry: C arrier B

.

h;;.;" Frankfirt: Carrier 0 O High =chnicalrelabiliy
- . AondD h through ovemightstops at

M i h:\:y"j" ! .
_UH___c_aﬂ;eﬁ_é:_t_D_C_ relevantbase

2 '-LTFT
Swtgart: CanderA and E
- ’ = —
- z e Fesaing
s =
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Disclam er

Thi presentaton s brnom atonalpumposes ony, contans preln nary fnancal
and other nfom aton aboutLufthansa and s sub®ctto updathg, ®vison,

am endm entand com pkton. Ths presentation does notand & notntended ©
constute orconan any oferofsecuriies Hrsak ora solciaton ofan offer
purchase any securtes ofDeutsche Lufthansa AG orany othercom pany and
neiher ths pmesentation noranythhg conmhed heren shallfom the bass ofany
contactor comm im ent

Ceran statem ents contahed 1 this presentatbn m ay be statem ents of uture
expectations and other warxd-bokng satem ents orttend nbHm aton thatarw
based onm anagem ents curentvews and assum ptons and hwvole known and
unknown ks and uncerainties. h addion o siatem ents whth are pwamd-
bokng by reason of context, nclidihg withoutlm Imthn, satem ents merrng o sk
In tatons, opermtbnalpmw fmbilty, fnancilstength, pexom ance Bmets, pwiisbke
gmow th opporunites, and sk adequate prrig, as wellas the words 'm ay, will
shoul, expects, phns, itends, antcpat®es, beleves, estin ates, predtts, or
contnue", 'poental, fiture, or urther”, and sin fhrexpressns iHentfy Hmward-
bokng statem ents. Actualmesuls, perform ance orevents m ay differm ateraly fiom
those 1 such statem ents. Lufthansa assum es no oblgation o update any such
sEatem ents orany other hiom aton conteahed heren.
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\E 3rd Investor Day

Alliances and
Subsidiaries

TIRIE TLT
LUFTHANSA : Jérg Hennemann

VIe Presdent
AlEnces & Subsihres

2 Febmary 2006

1 LRSS Svitior Soewo Gagme a0y Sdass

Lufthansa has various growth options {{@{@ﬁ@\m

" Growth options
for Lufthansa

Organically / Products

2 LR QukeloR Eeoue




Strategically market access leads to alliances
and mergers

Competition

Development of strategies

| Independent airlines
1

i1 ) characterize competition within \ LH !
and from Europe
Cooperative ventures and
alliances are more advantageous s@ar | A
than individual airlines on their SkyTeam AThance § onewo
own e
o Consolidated consortia
' @)/ characterize competition AF + KLM | LH + LX BAa + B?)

Partnerships are an indispensable element of
Lufthansa’'s growth story

[ ] Membems ofStarATince

f___—} BietermlPartmers ofLufthansa ~ <A )

v,
2~
16 + 3 STAR ALLIANCE

StarAlmnce
StarRegbnal
13 EE—
BiktermlParmers ofLH
ncl Lufthansa Regbnal
5 , .
15
9
6

1997 2000 2006




Maintaining growth while managing complexity has
become the main competence of Star Alliance

Demand shifts

Hybrid travellers

Discontinuous
loyalties

Power: Choices and
transparency

Booking behaviour /

Soure:5STAR ~BVP Pmbct/BCG

Corporate policies / /

T
/ STAR ALLIANCE &

Supply shifts

No-frills carriers
Online distribution

Beginning
consolidation

Changing hub
landscape

Expansion of
alliances

AR R AN S DG O 1)

With the growth of Star Alliance sophistication has
grown exponentially, we managed complexity

5 Partners in 1997

16 Partners in 2005

uuuuu os & .
AL NEW ZEAAND
AIRCANADA & Cvanis e/—ﬂ—\o
1 1S AIRWAYS \ vy 4
@ That & UxTED A /0 e\
oumitin @ @ & Acame Arims
= @ Lthanss / \
<o Spanalr LDV roursn ssnies
O AR Bl )
ervasons s $
BB scavtrunion A
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'St;r AIIiahce encounters this cﬂallenﬁg;by a péraidfiwgijnvl 7
shift in strategy, focusing on value drivers

Contribute
to the long-term profitability
of Star Alliance members beyond individual
capabilities through initiatives that focus on ...

Customer Benefits . Innovation/Leadership m

— ~ _—

Capitalize on
economies of scale,
alliance bargaining

power and strengths of
individual members

Strengthen the value /‘3 Foster innovation and

proz:zltt;:nnetrz the ( set industry standards

el

-> Star Alliance concentrates on developing new standards
right from the beginning

L DR aE Reaie R Bowwe N R LA (R PRTI L Enon

Star Alliance initiatives are always defined within
this strategic context

= Move under one Roof/ Co-location
to sin plfy travelprocesses at m aprallance aiports

= Self-service check-in units
to albw check-h Hrany STAR Allance Camrer

s Interline electronic ticketing
o pmwvde paperkss trkets across the gbbalnetwork

= Mileage upgrade awards
to of ferunlin ted access to and benefits from any FFP wihnh the allance

= Corporate programme
I ham onZze corpomrmte programm es and prmocesses am ong the allance

A AT e O RO ) N SR T RSy TRy PRTS [ T ST P




United and Lufthansa are leading the “Common IT platform*
initiative of Star Alliance, others are expected to follow

Toda Vision
" ‘ . CEEE S
TG y NZ

Fare Quote

SK| %
.. Reservation

08 ‘
wgp

Amadeus Computer
Reservation System (CRS)

Key Benefits

ui)

= Allparmers access sam e data, eln hathg data duplcaton

= Drmam atr reductbn ofcom pkexiy as no ntegraton & necessary
betw een parners

=> Supportofham onkzed pmwducts and processes
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Joint initiatives are facilitating shared savings ¢
- a few examples

Fuel Telecom costs
Comm on procursm entoravaton fiel | Common procurem entbrw de area
serwtkes network bandw dth

Saving potential: > 11,6 million EUR* | Saving potential: 28,1 million EUR*

Star Connection Centers GDS costs

Comm on ,LostBaggage” Handng Market volme: around 1, 7 bilton EUR *
# AS,CHI SFO,LAX,FRA,MUC) Target:

Savings: 9 million EUR p.a. Reduction 11€ down to 1€ per ticket*
Marketing »Move under one roof"

Comm on cam pagns and Sampk fyure brpwfimbke proectn
advertsements Pars

Savings: up to 17 million EUR p.a. Savings: 2,3 million EUR p.a.
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* currency exchange rate 1EUR = 1,29USD
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Close cooperation with Air China and Shanghai fA\«-’:y
Airlines may soon lead to joining of Star Alliance \a&,

0  Enhancement of long-standing successful cooperation with
China’s flag carrier Air China

= Fullcodeshare between G em any and Chha
< System w de FrequentF yerParnershp

= Successfilbihterltcopemtbn kadhg ArChha
m em bershp of Sara Iance n 2006

[ Since 2004 Lufthansa has also cooperated with privately
owned Shanghai Airlines

<> Codeshare parmershp
<> System -wde FrequeritF Yerparmershp

<> Successfulbibtermlcoopermton kading to Shanghai
ATrihesm em bershp ofStarA Iiance n 2006

Lufthansa is well positioned in India and PN
cooperates with major players in the region /*

I Long standing successful partnership with Air India

<> Coopemton wih hidh's fag canrerA r hda ensures
access to bng-haultafft moutes

= Codeshare agreenm entand FrequentF yerParmershp

C  Lufthansa is exploring partnership options for increasing
transfer traffic in domestic India
=< Extend parmershp wih Arhda

= Compkm enthg parnershp w ih privately owned Jet
Aiways which has by acquirng is com petiora rSaham
becom e the bgygestairine n hda
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Alliances have become a standard in the airline industry
- Lufthansa is well prepared for all future scenarios

no. of Environment Today Scenario ,Alliances”
airlines 4
100%
Scenario ,,50/50“
75% i ! ‘ ;
/
Ve I
e ’\L |
Allsnces ]
50% ' g
Alliances
25%
y Scenario ,,M&A*
95 97 99 01 03 05
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Acquisitions are an option as long as certain
prerequisites are fulfilled

< Tamet s active n a market that is strategically
and commercially attractive brLufhansa

= Tamget & key player 1 is m arket

= ForLufthansa, market access £ notpossbke by
| own actviy orpartmershp

, Access to
1 new markets

= Business model ofamet fis hto the stategt
Strategic and diecton ofLuthansa

| ) Cultural ,Fit“ | < No unbriigeabk differences 1 corporate cultures
| = Lufthansa gets rights of hfiience

} < Investment is appropriate w ih regard

1 econom ralbenefirofacquisitn

| Business Case <> Realstr benefit on cost and revenue fiont

i 3 ‘ ; < Risks are com prehensiely dentified and jistified
L ‘  the Iohtofopportnites
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The acquisition of SWISS is in line with this strategy

\ j\ < Swizerand 5 one ofthe m ostattactive m arkets
' ‘ h Eumpe
\6/ Access to | R
|

new markets < M arketpresence m pmoved

< Access  addibnalpren im cusbm ers

1 T\ < SW BS & a wellestablshed prem 1 aiine
w ih an excelent in age
J Strategic and | < sin fhrcomponrmte culures

Cultural ,,Fit“ = Lufthansa willreceive sgniftant nfizence
| rghts once 100% ofstock & owned

=2 Prre & dependenton Sw s rhabiliaton

= Consierabk costand revenue synemges

J Business Case < Optons o “wlback’ hvesm entfe g. taffic
: rghts cannotbe secured
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Summary

0 Lufthansa has various growth opportunities

Especially in Europe partners are required to cope with
market and competition structure

£

Cl

Increasing volume and complexity of partner systems is
requiring dedicated attention and tangible response

O But even so the expected growth in Europe, China or India
is fundamental part of the way ahead

= In this scenario, potential for M&A is consequently
monitored

{7

Fulfillment of strategic and economic prerequisites in order
to facilitate a positive management decision for M&A
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Disclaimer

This presentatbon & Hrindm atonalpurposes only, conans preln nary fnanchl
and other nibm atbn aboutLufthansa and & sub®ctio updathg, Evison,

am endm entand com peton. Thk presentatibon does notand & nothtended ©
constiute orcontan any offercfsecurties Hrsak ora sokiaton ofan oferto
purhase any securtes ofDeutsche Lufthansa AG orany othercom pany and
neiher ths pesentaton noranythhg contahed heren shallom the bass ofany
contractor comm im ent.

Ceran statem ents contaned n ths presentatbn m ay be statem ents of future
expectatons and other bhwand-bokhg statem ents ortrend hom atbn thatare
based onm anagem ents curentvews and assum ptons and hvolke known and
unknown rsks and uncerantes. h addion © satem ents whrh are bward-
bokng by rmason ofcontext, nclidhg w thout in Iaton, setEm ents mferrng t© rsk
Im imtons, operatonalpwiabilty, Manchlstength, perom ance mets, pofablk
gow th opportuniies, and rek adequate preng, as wellas the words 'm ay, will,
shoul, expects, pans, ntends, antcpates, beleves, estin ates, predrts, or
conthiue", "potenta], fiture, or further", and sim fbrexpressons Pentfy bmward-
bokng statem ents. Actwalresuls, perform ance orevents m ay differm ateraly from
those 1 such statem ents. Lufthansa assum es no ocbhlgaton to update any such
statem ents orany other nfom aton contahed heren.
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SW BS Integratbion-

LHLX2006 Takes O ff
LUFTEHANSA ,

Jens Bischof

SenbrVre Presdent

Integration SW S

htematonalAirLhes

2 Febmazxy 2006

Lufthansa and SW BS - a partnership based
on a viable strategic rmtionale

Extended brand porth o of Lufthansa
G mup w ih prem 1m bmand SW 58S

AddtHonal destinations and improved
connectons

- Access ® attractive Swiss market

Strengthenng of LufthdasBuropean
base

Further devebpment of Lufthidasa
mulk +hub strategy

Active engagementin industry consolidation

Creatbn of addtbnal custom er benefis
and realization ofsynermgyies




The integration program structure is based
on three fundam ental pillars

Overrllvew by prmgmamn
m anagem ent

Steerng by Lufthansa W ES
CEOs htegration Board
Realzaton _ T
by the S Pricing/
— N
Network \
.IESpOIlS.:bb ewo Revenue '
Ihe functons
St@ar
Alliance
A Irport/
T Ground i ;
Services ' |
- ;";/,',/’:,:,5‘%PPOEtFunC‘ion;\\ I

2 i
3 s . d‘
Integratlon 1s caxmxrie S)tld’:p by ste’f)
G enermlG udehes
N N N ™~ T TN T ’ N T T
Prine hdividual “« o o ‘ ; ‘
bact 0 bt Scenaros :  Pragm atism | M easures Owners
Obxctwe , Obretwes , \ N
Pmoovie Avodtontmlisk: Defne “scenarbs” “Stepbystep’ Avoidmeasures Realzaton s
custom ers disrupton, underfiom cusomer appwach mther that— whik m anaged by
w ih a better achevem ent of vEwpont than by bang benef rat those
pmduct. curenthdwilual yge these as phnnihg. @) ar not msponsbk
objectives. m iksnes Hr Thik & act  hecessary brthe @thigh level)
integation. fexble and cunent bramras

milestones, and concemed.

deckbns bmEcts b)absob key  Responsbitty
oflne

necessary o msources.
m ake m Iestones
happen.

Focus on actbns/ Unbursaucmte.

Easywnsam® ok. mnanagement
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SW B8 fits w ith Lufthansa’s prem 1uim product
philosophy

Lufthansa and SW B85S flights can be booked (shce
July) on-lne w ith pint fare application

: “Homa | Nevslatier | Help & Contast Tengtiah, e
i Pl
'@ Lufthonea g

L B e 2l - :‘ 7
Offary % Bookings || "aes & more || information & Sorvice || My Lufthansa || Shap 0 More || The Growd || Jiegn |} K\/

FBht Booking _Top Gffers_ Avard Dogking Fght averds Bosking Tios _Hotal o

2,

LRoute ' flight Opvons | Price Trayel Arofile_Bayment

‘Your Price

L easkad Travel ]

Language: EN DE FRITT £ Offers & Bookings Information & Servicds  Swass TrawaiChub  About SWASS
Franichurt (FRA) @ Zurich (ZRH): Daparting: Thu 2 Fak - Returtang: Thu 2 Feb

Home FAQ Cestacts Sdomos Seareh

1

oxs Deowtirs — ot | ok oy ore
Thu 2 Fab $7:30  Frackfurt o425 Zuricn Lia720] +Bosk by Schedule Best Price.swiss.com Corect contack
+'Bisploy.Bockings
Thu 2 Fab 3143 Zurieh 19150 Frankhurt L8076 =+ Smrvice Feo ST T 'cortivm bri: SRR e
thy “ . + Book K
1 8y dlicking the bk you will sas e oparating carrion o5k Hatol Your inerary
1~ Book Car Faras ore not guaranteed unttl you receive & booking referonca
Total Price of your Paper Ticket ~'special Offers TG IR CONAT: i o S G e T
Price Taxes Pisianad Passengers w Holiday & Chartar (R 1070 §wiss Zarich Frankfurt | 07143 - 02 Fsb 09103 - 02 Fab  Businest
607.00 + 87.71 + 18.00

X x 1 Adut = gun |7 Your Profite swiss Feankfur  Zurich 19125 02Fe> 19120 - 02 fab  Business
‘ ’ Tt price G all pravegers = EUR BT G} 2 1iter - boolong, svass <ot - SinisE PRI _

\
| ~ | Overating girfine: DEUTSCHE LUFTHANSA Ad |
! PILOUTE ] fught aumber: [EETTEY i
| ™ Zirplane type: Aitbys Industrie A3 ‘

: H
Total L Fetg 1 L@ tremat
[ G g Boaves o remrdinan 6odl? 1
Jan 4th, 2006
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M ration of“Sw iss Travell ub” nto “M fles&M ore”
required consensualagreementon diverse busmess
issues (extract)

Migmton - Migmtemin.80%ofactive STCmembersasofApril 1st 2006 max.750,000 members)
Pwcess : VAR two opt=n and (ifnecessary) 1 optoutwave.M Jmton pmcess started O ctober 10th.
| Program ' Pmgmm smctume sMiles More.
| Stuchire . 7 Swmusmarch brterkvek ncl Swis Cicke.
lézandjngﬂ © L LXM&M cobrandng NnCH Homemaketpmcpl).
Principk " Accentuaton of'Swikssness” nM&M medi nCH + atLX custom erconactpoints.
e LX M &M co-branded wekom e package for m grathg STC members.
SW BS secton X bmand + content) n M &M marketing medi workiw de.
» Data Custom erdata co-ownexshp and access riX:
Ownership allexbthg STC members + allexbthgAture M&M members in CH +alM &M members
e worliw e w ith defned num berof LX segments fown.
Campaign I Extended fexbilty rLX o operate diectm arketng
M anagem ent cam paims on base ofm mored data orweb queres.
Customer o M&M customerservie nCH s done by LX (on LX account,
Serwvie nmestofwordd by LH (on LH account).
Parther G Dbbalarie-and tavelparmers hio®l carmen@l are managed by LH .
Management - LocalSwissmarkethg parnerswih offierin CH are managed by LX 1 cbse coopemtonwih MM L
6 e @emi® T - NS SEEN 519 Ry R T . VoA
Integraton affords even m oxe benefits during 2006
Recpmcalaccmals

redempt bn of miks

Lounge access & ter
benefts brFrstC hss,

top status customers  Johtcomomte & agency
Combnabilty of res contacts
Recpmwcalbookhg on . Dat exchange on saks 0 Furher integratonin
each other's websie and taffic Saks & Network
0 ptin Zatbn ofneighborood 0O SW BS' StarAllance
taffc & mpkmentzton of m em bership
codesharng 0 A ng brAntimstInmuniy

'
'
'
'
V
v
v
'
.
v
¢
'
v
‘
'
‘
.
¢
'
'
H
'
‘
'
v
1
'
v
'
'
'
'
v

wih Unied Axrhes /
AIC anadal

0 htoductbn ofSW BS M ks
& Momr - hlntegration

M ove underone wofn home
m arkets

Status benefis ako brsivers
Bushess C bss custom ers
htoductbn offull hitertne E-
tckethg fanctbnaly

O Move under one roof
in strategic markets




PassengerAmimes?
¥ ° e g.opthh zed 33
' network

Cargo :
7 e g.mecpmwcalusag =Gg0

of ﬁeghtcapacﬁy -"; \\

S e s e p—— e e e e

Caterng

‘teg. opportunltLes AT/ '

Ml - e.g. mantenance

ﬁ)rscale eﬁ'ects - ofenglnes byLX
Procurem ent !
ceg.] 01ntpurchasn g
1n1&1aUves
8 Laliiarse et an Grows CRSGE TED Ly R RIS RIS —— RN R
Tumaround ofSW BS is a uindam ent&al
prerequisite for jntegrat'Lon
EBTIT Ooefnre restcuctur:mg costj N CHFm
+200
0
200
-400
00
800
-1000

2002 2003 2004 2005
o~

»Target Turnarourfand, Foundatin for
W nning" costcutting program s
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Restmucturng program ofSW IBS

... . hctyes _ Resuls
Network & Flet Defence ofmarketshare at

0 Empowem entHub ZRH Hub ZRH!

0 costcoverng phthm s BSL and GVA

0 restmcturng regbnaltafic CostCuttng

Sales Initiatives
0 Enforrem entworw de diectsaks

0 sakswih Bcus on Swis hom e m arket
and local customers

Product& Services

0 Modemiaton A320 feet

[ mtoducton Bushess JetZRH -NYC

0 New opemtitnalconceptHub ZRH

0 Compinentarw caterng Econom y Eumpe

CostCutting

0 Reducton ofunicosts to com petitve kevel

{l Renegothtbon ofcontracts wih suppkers
and Bbourunbns

0 spnificantcostsavings as 02007

Adjustment of Fleet
\ | 0 Reducton and rephcem entof
regional fleet

C /)l smE

/10 sinifcantreducton ofFTE
overallresuls willako depend
on ongohg G AV -negotatons)

—l Tttt =

\/

Positive results 2006 as
__ basis brgrowth

! SW BS aleady mganed m arketsharme atHub ZRH h 2005
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Nextsteps

Transacton com plkton
{maffic rghts negotatons,
ATIUSA et.)

Consistentimplementaton of
Road M ap and phnned ]
htegmton actvies \
Ongong update ofsynemy
opportuniies h Ight
ofactualdat and nikted or
fasbk ntegmtbon actvies

htegratdonaims © ralize
spnifrtantsynerges

2005 2006 2007 2008
€n 165
72
30 e
. 79

39)

M Revenue synemes OCostsynemyies B htegraton costs
Status: March 2005
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Dischmer

Ths presentaton & Hrinom atbnalpurposes ony, coneins prein nary fnancial
and other nHom aton aboutLufthansa and & subPctio updathg, mvsdn,

am endm entand com pkton. Ths presentaton does notand & nothtended ©
constiute orcontan any offerofsecuriies Hrsak ora sokiaton ofan oferto
purchase any securtes ofDeutsche Lufthansa AG orany othercom pany and
neiher th® prsentaton noranything conteied hereh shallfom the basis ofany
contactor comm im ent.

Cerah satem ents conmahed 11 thk presentaton m ay be statem ents of nture
expecatons and other Hward-bokng statem ents or tend ndom atbn thatare
based onm anagem ents cunentvews and assum ptons and hvokle known and
unknown rsks and uncerentes. h addibon to statem ents whth are bwand-
bokng by rmason ofcontext, nclidng without In taton, statem ents mfermhg © sk
In Iatbns, opermtonalpmwiiabilly, fnancalstength, perfom ance Bmwets, profabke
grow th opporunies, and risk adequate prring, as wellas the words 'm ay, will
should, expects, phns, htends, antcpates, beleves, estin ates, predtts, or
contnue", "potental, itue, or further”, and sin fhrexpressns dentfy Hmward-
bokng saEm ents. Actualresuls, perfom ance orevents m ay differm atera Iy fiom
those n such statem ents. Lufhansa assum es no oblyation © update any such
statem ents orany other nom aton conwhed heren.
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